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The idea of facebook is not

NEW




facebook is not only about

TECHNOLOGY




facebook is about

PEOPLE
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° Timeline  About  Photos 40 Friends 413 More ~
Update Info - € Status % Photo @ Place [ Life Event
What's on your mind?
About

Client Partner at Facebook ' Scott Hicks

f 9 hour
Sep 8, 2013 8:09pm

Studied at Southern Oregon To be 10 again!
University

Lives in Dubai, United Arab
Emirates

From Portland, Oregon

Married to Renee Thurston Hicks

Photos - 40

% Tag more photos

Like - Comment - Promote - Share

Lisa Serrano Campbell, Tarig Hassan, Nicole Ellis and 4 others
like this.

Rickybob Weisbaum Thats it? | want to ¢ him try to walk!
9 ho via mobile - Like

B Eleni Kitra | want to see you doing this tomorrow:)
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Authentic identity = Real people / Real life
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Designing
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wetalk Social by
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Design

WHY
We talk

WHO
We talk
to




How We

Talk

L Ike Comment Share




We talk
most often

with the

people
we’re
closest to.




WHY PEOPLE TALK /SHARE

To make my life easier:

Brands like
Tripadvisor are using
social media to
connect people and
enable them to share
a question/issuein
the hope of getting
an answer that helps
them

[oX) advisor-
TRAVELER PHOTO OF THE WEEK

WHEN THE
TECHNOLOGY'S RIGHT,
. ANYTHING CAN HAPPEN

Like - Comment - Share
& 92 people like this.
) view a

vézelay, what else ? Magnifique idée ! merci a Anna et a Trip
Advisor 11
3 hours ago - Like

Charlene Myers Going sometime this summer or fall for the first
time -- very excited! Can anyone recommend a fairly inexpensive
hotel that's clean and safe? Just need a place to rest our heads
and a pool, although a kitchenette or fridge would be great, too.
Thanks!




WHY PEOPLE TALK /SHARE

To build relationships:
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WHY PEOPLE TALK /SHARE

To help others




Great content comes from users...

TREY OTA COLLEETIRE ok TRE YUVLE




WHY PEOPLE TALK /SHARE

To craft our identity

. My Second Bike B - o H.0.6 Ride
Q Saw Easy Rider . Cross-Country Ride o Ird LA, Bike Rally
0 Arizona Trip @ Daytone Ride Week ’ Midwest Trip

® H:DFX 1200 Super Glide" @ Evit Kenevi World Record @® H:0.0yna Lino Released™
@ Kovlar BeltIntroduced
i/ @ H0Gris Born
TRES 1 B

MY RIDELINE



WHAT PEOPLE TALK ABOUT:

facebook &= &

@ |Ragu Mom's The Word On Dinner v

.
HOW DO YOU MAKE LEFTOVERS DELICIOUS?

125 comments ¥ Add a comment

Charity Fitzlaff - Elko, Nevada

| don't sugar coat it | tell my kids"You get
what you get and you don't throw a fit!"
This saying has helped my kids grow into
great people, they know that food is
something not all kids get. So quit
pampering your children wake up and
realize life sucks and the more their
prepared for it the better they are!

Reply - £ 81 - Like - Follow Post - November 2,
2011 at 11:55pm

Angela Berry - Clay Battelle High
School

Yes! the PARENTS are supposed
to impose rules and children are
supposed to obey them. Not
saying we should all be tyrants,
but children should learn to
appreciate what they have and
not EXPECT to be catered to.
This kind of reversed control is a
lot of the reason why kids are so
spoiled and entitled anymore.
The philosophy | got growing up
what if you don't like it... don't
eat it We NEVER had two

Ragu
QUESTION OF THE DAY: What's your top tip for keeping meal costs down?

Family Meals on a Budget: How Do You Balance

Your Dinner Budget?

valituibhe com
{\.'\.A\\.-:I\_-_\.l

() View previous comments

Joyce Taggart =1 Rule is never go grocery shopping
hungry...everything looks delicious!
S nl ) at 1:39pm - Like * &34 people

Michelle Chase I do what Katrina does also use your leftovers
instead of tossing them

| ber 20 at 1:40pm - Like - &) 2 people

and canitup

) er 20 at 1:46pm - Like * &0 2 people

onnie Lawson Pasta, Pasta, Pasta
eptem Like - &3 2 people

Andrea Hapeman buy in bulk and vacuum seal, grow a garden




WHAT PEOPLE TALK ABOUT:
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Dove ‘Beautiful |
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WHAT PEOPLE TALK ABOUT:




WHAT PEOPLE TALK ABOUT:




American Express




Building
brand Stories

10 relevant tips for l}rands
on Facebook
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Before we start,
3 important considerations




Feed is the most important place on Facebook.

s @ facebook.com

ﬂ Search for people, places and things

Chris Struhar | News Feed
Snow day! 3 HR @
Most Recent

All Friends
] Photos
Music
Following
Games ﬁ Chris Struhar
Groups

See All...

PEOPLE YOU MAY KNOW

. Will Ruben
nutual friend

ifr Like B Comment «p Share

.
Andy Chun
Will Ruben, Vivian Wang and 15 others like this. m . dy 1 g - " Comement
e ]




Feed is full of real stories, from real people.

Consider that your brand is among
Them 24/ 7

|




;ﬁzg '3221"2%‘.’1"1%',“ to feel unique and connected

Why would they share your stories?




Good creative on facebook is just
GOOD CREATIVE
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1

Tell stories,
As well as facts.

Stories that only your brand can tell.
Authenticity is the name of this game.

On Facebook, you're among people,
competing with your consumer’s
most relevant friends.




', Pimm's

I
Woohoo! What a cracking end to a fantastic weekend.
Well done Murray! Jeanne M Creighton

Miriam Eastman

wh Like @ Comment # Share
4,977 Shares
44,233 poople like

View previous comments

§ Bethan Snape Ben More mam more wud love this
| R

(£

§ Helen Dutty I'm with Jane and Catherine
100.....hate Murray, love Pimmslll Oh and Wimbledon
ended on the first day when lovely Rafa went out xx

Lke
E Douglas Ferns Aoger who?
Uke

IR Syivia Wright My Pima is from akdi bt wil raise 8
‘j} glass 10 Murray

ke
Julie Bloom Lovessoollyyy xx
: Like
ﬂ Anita Martin Beiliant !
y Uke
49




You don’t need to
Please everyone.

Decide who to talk to and your
brand will be recognized even if the
name or logo does not appear

When telling your story, make
choices, define a point of view, a
voice, think of specific audiences.




Targeting: Reach the right audience efficiently

Fan look-

Demographic

- Age * Audience most likely
« Gender to consider your brand
based on affinities

$OmA Custom
Personal
* Segment email

* Education database and upload
* Address separate clusters

* Workplace based on segments
* Develop segmented

messaging

CLUSTERS

Social

e Likes & interests

* Friend connections FBX

* Activity (e.g. check-ins)

*Saudi women 16-35 with interest in sports / outdoor fitness activities / health & wellness = 220K




#% starbucks UK

And then there were three. Congratulations! Tia
Metcalf Ludovica Mattioli ImTi BabLu, Sarah Mirdamad|
Kathy Thity

il Like W Comment # Share
1,798 Shares
14,954 people Ike this

View previous comments

g Nadia Horan Styles hahanaha cute x3
i 24 July at Lke

Rozina Daud Awww sweet and Prince George
Alexander Louis

Like
l Jean Burgin Baker get over the royal
y at Uke 1 3

m e-LeatherJackets.com ohhp'ssss
2 y at 08:59 - Like 1

. ¢ Alslinn Murphy He prefers stormageddon dark lord of
L |

E Juilo Grade who is kate?
14 August at 14:19 - Like
49

Like - 1 1




3.
Cats: only use them if

You sell cat food.

Your content should help achieve
your business Goals.

II)

Escape from the "works for socia
adage and forget likes; consider
engagement, but with content
that sounds authentic in your voice.




MINI

{._».} 3.4m fans

Someone couldn't wait until Christmas...

fiLike 102/ W Tweet 5

As of April4, 2013

il 51217 Likes
11,462 Shares
1,082 Comments

See Original Post

v Postby JWT Amsterdam, KKLD



G.
Explore the power

Of images.

Worth more than a thousand words, a
picture sparks different feelings for

different people.

Photos help a brand to be as
interesting as the to the individual as
their closest friends and family in their
newsfeeds. Do not let your content
turn itself into a static banner.




Oreo
b August 14

Ladies and gentlemen.... ELVIS PRESLEY has dunked the

AUG 14 | ELVIS WEEK @

Like - Comment - Share [ 8272

) 34,570 people like this.

JUNE 25 | PRIDE

Oreo
h\ 19 hours ago via Oreo

Experience the sights of France with Oreo! http://oreo.ly
[dailytwist

JULY 23 | CYCLISTS CONQUER FRANCE

Tobon v corth ot

Like - Comment - Share 5469




5.
Text? Short.

If a person, on average, uses 11
words to tell their stories, why does
your brand need more?

We know that posts with less than 2

lines receive 60% more engagement.

The fewer words you use,
the more 'negative space' will be
left, which will be filled by the

imagination and emotions of people.

Think small,



84 Shares
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iff Like W Comment . Share



Espresso is beautiful.

ilr Like W Comment . Share



6.
Mobile ready?
Mobile first.

Everyday, more and more people
access Facebook through mobile
devices. On these devices, visual
content is further highlighted by
capturing the reader's attention.

Just remember that no one takes
the phone from his pocket to
"practice the concept" of your
brand.




Ben & Jerry's — ok, ok, stop licking the screen.
TMINS « @

e L

02 stinteon |

\ocolate's Vanilla Ic¢ -
xod with Qobsof C! '3
bokie Dough & Fuds®

|‘ - 058 Likes 56 Comments



7.
Creator and curator.

Be creative also in the structure that
will produce and identify the stories
that your brand will tell.

Not all stories need to be generated by
an internal team or advertising

agency:

TO¥ TRUNK

Content Partners, celebrities, brand-
lovers and - especially - your fans can
help you in this task. Whenever
possible, values your fans and the

content they generate.

Lo ===

W 0annotations Hide




Cadbury Creme Egg shared Carly CC-Beauty Cunningham's photo.
: Creme Egg Season is over for another year. Are these nails a fitting tribute or
a painful reminder?

' Carly CC-Beauty Cunningham posted a photo to Cadbury Creme
. Egg's timeline — with Rotherham Tiser and 4 others.

ik Like W Comment . Share 1,637 Shares

20,060 people like this. Top Comments ~

3 ‘
Write a comment...



i Coca-Cola
Like This Page -

Have you shared a Coke on the beach this summer? Tell us
who with, friends or family? — with Ellie Seymour, Ellie
Walker, Mellisa Lucy Mclean and 39 others.

ik Like W Comment b Share
24 Shares
308 people like this.

View previous comments 50f9

Chloe Horton Myy nameee:-) (&) (&) (£) (&
# 30 August at 08:16 - Like

| 4

Jake Macintosh Y no jake yet (**
30 August at 23:04 via mobile - Like

Ellie Roberts if anyone finds a bot with nikki on tell
meh
31 August at 13:16 - Like

A Chloe Hollander my name
=4 1September at 19:09 - Like

Chloe Hollander this is the first time i have seen my
~ | name on a coke bottle

1 September at 19:13 - Like

The Garrick family share a Coke moment
at Ainsdale, Southport. Lovely!

. e
- Claire G&fﬂCk E Write a comment...

#ShareaCoke,



8.
Consistency,
consistency,
consistency.

The perception of a brand is built over
time, one story at a time. Each post
should make sense in isolation but,
when added to all others, the story of
your brand will be more interesting.

CRIME SCENE INVESTIGATIOUN




Red Bull

R
RedByll o' fans

The countdown is on for Red Bull Stratos.
RSVP to be alerted when it happens.
win.gs/stratosRSVP

Fllike 34 ¥ Tweet 0

As of March 25, 2013
213,547 Likes
16,661 Shares

6,776 Comments

See Original Post

Post by Red Bull Media House



9.
Art + science

There is no recipe for success, but
YOUR recipe for success. The software
you run on your computer no longer
comes in boxes annually, is updated
every day -

or more than once per day.

Learn from start-ups - build,
measure, learn —and prepare to be
wrong. If everything goes well,
amplify.




Dove

ilr Like W Comment . Share



10

Move fast,
Still being relevant.

Be prepared to move quickly when
an opportunity happens, but when
you do, your content should still be
the best a consumer will see that

day.

Give your post the same care you
give your Press ad, it can be seen by

as many people.




YOU CAN STILI. DUNK IN THE DARK (32

\as
" —

iff Like W Comment . Share



Richard Neill » Bodyform

Octooer 8 at 4:30pm via modle * @&

HI 36 a man [ must ask why you have lied to us for al these years . As a child I watched your
advertisements vith interest as to how at this wonderful time of the month that the female gets o
enjoy 5o meny things | el a e jealous. T mean bike rding , rollercoasters, dancing, parachuting
Why couldn' 1 getto enjoy this time of joy and 'blue viater' and wings !! Dam my penist! Then Igot 2
girfriend, was 5o happy and couldn' wait for this joyous adventurous time of the month to

rocking soundtrack o no no no, Instead £ had o fight against every male urge [ had to resig
screaming wooaaahhhhh bodddyyyyyyfooorrrmmm bodyformed for youuuuuuu as my lady changed
from the loving , gente, normal skin coloured lady to the ite g from the exorcis ith added venom
and extra 360 degree head spin, Thanks for setting me up for a fall bodyform, you crafy bugger

Like * Comment

£ 84,21 pele ket

Bodyform shared a link

16 October 2012 @&

We loved Richard's wicked sense of humour. We are always grateful for input from our users, but his comment was particularly
poignant. If Facebook had a "love” button, we'd have clicked it. But it doesn't. So we've made Richard a video instead.
Unfortunately Bodyform doesn't have a CEO. But if it did she'd be called Caroline Williams. And she'd say this.
http://www.youtube.com/watch?v=8py75q20Dow

Bodyform Responds = The Truth

Hi Richard. We loved your post on our Facebook page. (hitps://www.facebook.com/Bodyform/posts/10151186887359324). We are always grateful

for Input from our u

Unlike - Comment - Share €310,324 [J 996 (5,213



Bodyform Responds :: The Truth & Lke ® Share ¥ Moreinio
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Press Esc to exit full screen mode.
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THIS JOURNEY
1% FINISHED




