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Why People Share:                                                             
10 tips for building brands on facebook 





The idea of facebook is not 

NEW 



facebook is not only about 

TECHNOLOGY 



facebook is about 

PEOPLE 



People who 
Share their 
AUTHENTIC  

SELF 



Authentic identity = Real people / Real life  





Designing 
Brands that are 

Social by 
Design 

HOW 

We talk  

WHO 

We talk 

to 

WHY 

We talk 

WHAT 

we talk 
About 



Like Comment Share 

How We 

Talk 



We talk 
most often 
with the 
people 
we’re 
closest to. 



WHY PEOPLE TALK  / SHARE 



To make my life easier: tips / tricks, advice, discover something new





Brands like 
Tripadvisor are using 
social media to 
connect people and  
enable them to share 
a question / issue in 
the hope of getting 
an answer that helps 
them 



WHY PEOPLE TALK  / SHARE 

To build relationships: reward fans (exclusive access, fan-only 
promotions, spotlight), entertain fans 



Burberry 



WHY PEOPLE TALK  / SHARE 

To help others: ask for feedback, enable/encourage fans to help each 
other and their friends 



Great content comes from users… 



WHY PEOPLE TALK  / SHARE 

To craft our identity: enable me to express who I am 



WHAT PEOPLE TALK ABOUT:                                          
Personal Experiences 



WHAT PEOPLE TALK ABOUT:                                              
Other People 

Dove ‘Beautiful 
Because’ provided a 
way for fans to talk 
about their closest 
friends and what 
they admire most 
about them 



WHAT PEOPLE TALK ABOUT:                                            
What’s Around Us 



WHAT PEOPLE TALK ABOUT:                                                        
Feelings not facts 



American Express 



Building  
brand Stories 
 

10 relevant tips for brands  
on Facebook 



Before we start, 
3 important considerations 



Feed is the most important place on Facebook. 
People spend 40% of their time on Facebook on feed. 



Feed is full of real stories, from real people. 
Consider that your brand is among 
Them 24 / 7 



These people want to feel unique and connected  
at the same time. 
Why would they share your stories? 



Good creative on facebook is just  
GOOD CREATIVE 





Stories	
  that	
  only	
  your	
  brand	
  can	
  tell.	
  
Authen4city	
  is	
  the	
  name	
  of	
  this	
  game.	
  

On	
  Facebook,	
  you're	
  among	
  people,	
  	
  
compe4ng	
  with	
  your	
  consumer’s	
  	
  
most	
  relevant	
  friends.	
  	
  

1. 

Tell stories, 
As well as facts. 





Decide	
  who	
  to	
  talk	
  to	
  and	
  your	
  
brand	
  will	
  be	
  recognized	
  even	
  if	
  the	
  
name	
  or	
  logo	
  does	
  not	
  appear	
  

When	
  telling	
  your	
  story,	
  make	
  
choices,	
  define	
  a	
  point	
  of	
  view,	
  a	
  
voice,	
  think	
  of	
  specific	
  audiences.	
  

2. 

You don’t need to 
Please everyone. 



Targeting: Reach the right audience efficiently 

Personal 
 
• Education 
• Address 
• Workplace 

Demographic 
 
• Age 
• Gender 
• DMA Custom 

audiences 
 
• Segment email 

database and upload 
separate clusters 
based on segments 
• Develop segmented 

messaging 
 Social 

(Psychograph
ic) 

 
• Likes & interests 
• Friend connections 
• Activity (e.g. check-ins) 

Fan Look-
alike* 

 
• Audience most likely 

to consider your brand 
based on affinities 

FBX 

CLUSTERS 

*Saudi women 16-35 with interest in sports / outdoor fitness activities / health & wellness = 220K 





Your	
  content	
  should	
  help	
  achieve	
  
your	
  business	
  Goals.	
  

Escape	
  from	
  the	
  "works	
  for	
  social”	
  
adage	
  and	
  forget	
  likes;	
  consider	
  
engagement,	
  but	
  with	
  content	
  
that	
  sounds	
  authen4c	
  in	
  your	
  voice.	
  

3. 

Cats: only use them if 
You sell cat food. 





Worth	
  more	
  than	
  a	
  thousand	
  words,	
  a	
  
picture	
  sparks	
  different	
  feelings	
  for	
  
different	
  people.	
  

Photos	
  help	
  a	
  brand	
  to	
  be	
  as	
  
interes4ng	
  as	
  the	
  to	
  the	
  individual	
  as	
  
their	
  closest	
  friends	
  and	
  family	
  in	
  their	
  
newsfeeds.	
  Do	
  not	
  let	
  your	
  content	
  
turn	
  itself	
  into	
  a	
  sta4c	
  banner.	
  

4. 

Explore the power 
Of images. 





If	
  a	
  person,	
  on	
  average,	
  uses	
  11	
  
words	
  to	
  tell	
  their	
  stories,	
  why	
  does	
  
your	
  brand	
  need	
  more?	
  

We	
  know	
  that	
  posts	
  with	
  less	
  than	
  2	
  
lines	
  receive	
  60%	
  more	
  engagement.	
  
The	
  fewer	
  words	
  you	
  use,	
  
the	
  more	
  'nega4ve	
  space'	
  will	
  be	
  
leU,	
  which	
  will	
  be	
  filled	
  by	
  the	
  
imagina4on	
  and	
  emo4ons	
  of	
  people.	
  

5. 

Text? Short. 



Barack Obama 
Four more years. 

4,434,863 Likes
 215,280 Comments
578,284 Shares




Espresso	
  is	
  beau4ful.	
  

221,176 Likes
 4,865 Comments
 4,703 Shares




Everyday,	
  more	
  and	
  more	
  people	
  
access	
  Facebook	
  through	
  mobile	
  
devices.	
  On	
  these	
  devices,	
  visual	
  
content	
  is	
  further	
  highlighted	
  by	
  
capturing	
  the	
  reader's	
  aVen4on.	
  

Just	
  remember	
  that	
  no	
  one	
  takes	
  
the	
  phone	
  from	
  his	
  pocket	
  to	
  
"prac4ce	
  the	
  concept"	
  of	
  your	
  
brand.	
  

6. 

Mobile ready? 
Mobile first. 





Be	
  crea4ve	
  also	
  in	
  the	
  structure	
  that	
  
will	
  produce	
  and	
  iden4fy	
  the	
  stories	
  
that	
  your	
  brand	
  will	
  tell.	
  

Not	
  all	
  stories	
  need	
  to	
  be	
  generated	
  by	
  
an	
  internal	
  team	
  or	
  adver4sing	
  
agency:	
  	
  

Content	
  Partners,	
  celebri4es,	
  brand-­‐
lovers	
  and	
  -­‐	
  especially	
  -­‐	
  your	
  fans	
  can	
  
help	
  you	
  in	
  this	
  task.	
  Whenever	
  
possible,	
  values	
  your	
  fans	
  and	
  the	
  
content	
  they	
  generate.	
  

7. 

Creator and curator. 



23,068 Likes
 260 Comments




	
   



The	
  percep4on	
  of	
  a	
  brand	
  is	
  built	
  over	
  
4me,	
  one	
  story	
  at	
  a	
  4me.	
  Each	
  post	
  
should	
  make	
  sense	
  in	
  isola4on	
  but,	
  
when	
  added	
  to	
  all	
  others,	
  the	
  story	
  of	
  
your	
  brand	
  will	
  be	
  more	
  interes4ng.	
  

8. 

Consistency, 
consistency, 
consistency. 





There	
  is	
  no	
  recipe	
  for	
  success,	
  but	
  
YOUR	
  recipe	
  for	
  success.	
  The	
  soUware	
  
you	
  run	
  on	
  your	
  computer	
  no	
  longer	
  
comes	
  in	
  boxes	
  annually,	
  is	
  updated	
  
every	
  day	
  -­‐	
  
or	
  more	
  than	
  once	
  per	
  day.	
  

Learn	
  from	
  start-­‐ups	
  -­‐	
  build,	
  
measure,	
  learn	
  –	
  and	
  prepare	
  to	
  be	
  
wrong.	
  If	
  everything	
  goes	
  well,	
  
amplify.	
  

9. 

Art + science 



Dove 
You're more beautiful than you think. In fact, we 
released our social 
experiment in this short film to prove it. Watch to 
open your eyes. 
http://bit.ly/DoveSketches 

228,777 Likes
 4,335 Comments
 53,386 Shares




Be	
  prepared	
  to	
  move	
  quickly	
  when	
  
an	
  opportunity	
  happens,	
  but	
  when	
  
you	
  do,	
  your	
  content	
  should	
  s4ll	
  be	
  
the	
  best	
  a	
  consumer	
  will	
  see	
  that	
  
day.	
  

Give	
  your	
  post	
  the	
  same	
  care	
  you	
  
give	
  your	
  Press	
  ad,	
  it	
  can	
  be	
  seen	
  by	
  
as	
  many	
  people.	
  

10. 

Move fast, 
Still being relevant. 



Oreo 
Power out? No problem. 

21,347 Likes
 948 Comments
 6,939 Shares






Be responsive : Bodyform 





Questions? 


